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web | TMT power perspectives landing page graphic
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online | landing page and blog graphics

WHICH BRANDS & RETAILERS
RANKED HIGHEST IN THE
APPLIANCE SATISFACTION
STUDY?

What Factors Matter Most
in Delivering Satisfaction

WHICH BRANDS & RETAILERS
RANKED HIGHEST IN THE
APPLIANCE SATISFACTION
STUDY?

WHAT FACTORS MATTER
MOST IN DELIVERING
SATISFACTION

appliance study
sidebar images

WHAT FACTORS MATTER
MOST IN DELIVERING
SATISFACTION

small business banking landing images
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social | wealth continuous fielding campaign

Continuous Surveying Has Started!

Providing more value to our subscribers:

« More timely access to critical information and insights
» Increase in target sample for all profiled brands

* Additional data refresh within PowerSource, the
leading data intelligence tool

Connect with an account executive for more details.

WEALTH INTELLIGENCE

CONTINUOUS SURVEYING Has Started!

Providing more value to our subscribers:
' » More timely access to critical information

and insights

* Increase in target sample for all profiled brands
[ ] * Additional data refresh within PowerSource,
the leading data intelligence tool

Connect with an account executive for more details.

WEALTH INTELLIGENCE

CONTINUOUS SURVEYING HAS STARTED!
Providing more value to our subscribers:

» More timely access to critical information and insights
« Increase in target sample for all profiled brands

* Additional data refresh within PowerSource, the leading
data intelligence tool

Connect with an account executive for more details.

J.D. POWER



social | b2b technology vertical 2023 templates

newsletter header awards teaser

TMT INTELLIGENCE

XYZ CUSTOMER SATISFACTION
STUDY AWARDS WILL BE
ANNOUNCED IN

2023 TMT Q2 e
HIGHLIGHTS - It

LEARN MORE >

press release teaser

2023 U.S.
CUSTOMER
SATISFACTION
INDEX(CSI] IS OUT!

READ THE PRESS RELEASE >

welcome header

TMTINTELLIGENCE

WELCOME TO
POWERSOURCE

onboarding header

TMTINTELLIGENCE

GETTING TO KNOW
POWERSOURCE

J.D. POWER



social | insurance

The State of
the Insurance Customer

Tuesday, June 14

2:00 PM ET

REGISTER NOW

J.D. POWER

WEBINAR
J.D. POWER

The State of the
Insurance Customer

TUESDAY, JUNE 14 | 2:00 PM ET

| REGISTER NOW >>
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TREND TO WATCH

Personal (face-to-face) interactions
between insurance agents and carriers
are happening more often than during
the height of the COVID pandemic, and,
more interestingly, even more often
than prior to the pandemic.

Saurce: J.D. Power 2022 U.S. Independent Agent Study

INSURANCE INTELLIGENCE

For the first time in our U.S. Independent

@ s1s  Agent Satisfaction Study, insurance
agent satisfaction with commercial lines
has caught up with satisfaction with
personal lines.

What is driving the closing of this gap?

Source: J.D. Power 2022 U.S. Independent Agent Study

INSURANCE INTELLIGENCE

LIST 2.0 is Here

LIST now features expanded
household demographic data

CONTACT US
TO LEARN MORE

INSURANCE INTELLIGENCE

LIST 2.0 is Here

In addition to auto insurance
policy shopping data, LIST now
features home and renter
insurance shopping data

SUBSCRIBE NOW

J.D. POWER



social | AOE study webinar

WEBINAR

2022 U.S. Advisor
Online Experience

Study Results

ADD TO CALENDAR >

social media

MIKE FOY

Senior Director,
Wealth Management
Practice

J.D. Power

AMIT AGGARWAL

Managing Director,
Digital Solutions

J.D. Power

J.D. POWER

2022 U.S. Advisor Online
Experience Study Results

Tuesday, November 1

2:00 p.m. EST

ADD TO CALENDAR >

J.D. POWER

e-header

2022 U.S. Advisor Online Experience Study Results

ADD TO CALENDAR >

TUESDAY NOVEMBER 1 - 2:00 EST

e-signature

J.D. POWER



social | csi campaign

e-header social

J.D. POWER

CUSTOMER SERVICE INDEX [CSI) STUDY

CUSTOMER SERVICE INDEX [CSI) STUDY

J.D. POWER

[

The next frontier
is battery electric
vehicle [BEV] service

SENDME .

A TEXT!

experience.

LEARN MORE

J.D. POWER

CUSTOMER SERVICE INDEX (CSI) STUDY

The next frontier is
battery electric

vehicle [BEV]
service experience.
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email graphics

J.D. POWER

CUSTOMER SERVICE INDEX [CSI]) STUDY

The next frontier is
battery electric

vehicle [BEV]
service experience.

Based on early insight from the J.D. Power 2022 U.S.
Customer Service Index (CSI) Study, overall service
satisfaction among BEV owners (784) is 68 points

lower than among owners of gas- or diesel-powered
vehicles (852).

— 1 Far fewer service visits than average
t4 -

v 1.9/yearvs. 2.4

- Lower dealer service satisfaction

L=d = 784vs 852

Additionally, the average number of service visits a BEV
owner makes in a year is 1.9 compared with 2.4 among
owners of gas- and diesel-powered vehicles.

Questions? Please

J.D. POWER
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digital | utilities e-headers and online newsletter elements

TG PO G TG U GO G
well as minimizing home charging
concerns and supporting greater EV
adoption.”

in Tesla spiked, reversing a recent
trend of waning consumer interest.

J.D. POWER
UTILITIES INTELLIGENCE

J.D. POWER

UTILITIES INTELLIGENCE What Other Factors are Is the trend toward consumer
Effecting the Home Charging price sensitivity becoming an
Experience? even mare significant factor in

the EV adoption curve overall?

—

UTILITIES INSIGHTS

UTILITIES INSIGHTS

SUSTAINABILITY S zla0t EohE
LA

Did You Know?

One of the lowest areas of climate change skepticism in the U.S. can be found in
New England and the Middle Aflantic areas. However, these same areas are some
of the lowest ranked in the Sustainability Index. Learn more about the Sustainabilify
Index>

SUSTAINABILITY
SPOTLIGHT

*Source: 2023 J.D. Power Sustainability Index Midpoint Results

Our team is here to support you- reach out to us any time.

Lagging Behind: Utilities Need to Update Mobile App Strategies

Across virtually every industry and nearly every type of customer interaction, digital

customer engagement via mobile apps has surged, raising customer satisfaction

and increasing brand loyalty for companies with superior digital strategies. Utilities,

apparently, are not getting the message. According to the J.D. Power 2023 U.S.

Utility Digital Experience Study,®™ the number of large utilities currently offering CHRIS COCCI0 JIM CROCE ZACH FORKEL MILO TWIFORD
mobile apps has declined in the past two years, with 30% of the nation's largest m m
utility providers currently offering no mobile app.

‘Were you forwarded this email? Click here to join the mailing list.

SUSTAINABILITY Sz R iE (5

1.D. Power, 320 E. Big Beaver Rd., Ste. 500, Troy, MI 48083, United States, 888-274-5372
Unsubscribe Manage preferences

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY J. D. PDWER 10




social | linkedin EV background image

History Bookmarks Profiles Tab Window Help
eoe @ brightpod : Task : Webinar Lin X | [B] Mobile phone, insurance imag: X | @ brightpod : Task : Webinar Lini X

C @ linkedin.com/in/stewartstropp/

& 7-Day Forecast fo.. [@] Stock Images, Ph. @ Brightpod Login J.D. Power North... ) My Apps Dashboa... [E] Well Received De

m Q Search ‘0

# Team: Yvonne Pensgen

PLUG INTO THE VOICE OF THE
ELECTRIC VEHICLE CUSTOMER.

Electric Vehicle Consumer Acceptance | Future of Automotive
Retail | Intersection of Retail, Technology & Humanity
Mount Juliet 5502, Unif ates - Contact info

501

PLUG INTO THE VOICEOF THE
ELECTRIC VEHICLE CUSTOMER.  [-jaseenes

Stewart started at J.0. Power & years and 5 months before you did

Message

About

Stewart Stropp - 2nd = 1., Power

lead 0. Power's Electric Vehicle Consideration (EVC) Study, helping clients and stakeholders accelerate EV
adoption while providing perspective on the industry's electrified future at trade events and in media cutiets like
Forbes, Associated Press, Automotive News, InsideEVs and The Drive. | also maintain advisory relationships with
automakers, retail organizations and other affiliates around J.D. Power’s industry-benchmark Sales Sa __see more

Activity

Stropp cemmented on a post
Matthew thanks very much; greatly appreciated.

e

Concepts

J.D. POWER

The Standard for Benchmarking EV
Performance Across the Industry.

PLUG INTO THE VOICE-OF THE
ELECTRIC VEHICLE CUSTOMER.

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY

( + Follow )

@ DICTIONARY OF C.

o Messaging  Notif

C d

X [ Stewart Stropp | Linkedin X

B Keyboard shortcut. J.D. Power

Manage the digital transformation
successfuly.

e
)
K Follow )

People also viewed

Connect

Reg Clarke - 3d

America

Message )

a George Aguil

Message |

Mark D'Antonio +
Parts & Ser

Connect
Mikayla Scheckler - 3rc+
Connect

Show more ~

People you may know

43, Johan Moreno

The Standard for

Benchmarking

EV Performance
Across the Industry.

J.D.



social | financial carousel graphic

=
=)
-

DIRECT BANKS
PRIORITIZED
FINANCIAL HEALTH
TOOLS IN 2022,
WHICH PAID OFF.

BANKING & PAYMENTS

INTELLIGENCE

HERE IS WHAT RETAIL
BANKS NEED TO
FOCUS ON 70 START
2023 OFF RIGHT.

&

BANKING & PAYMENTS
INTELLIGENCE

PROVIDE EFFECTIVE
ADVICE/GUIDANCE THAT
FEELS PERSONALIZED TO
THE CUSTOMER, SHOWS
CONCERN FOR THEIR
FINANCIAL SITUATION,
HELPS THEM SAVE AND
PLAN FOR LONG-TERM
FINANCIAL GOALS.

OFFER EFFECTIVE ALERTS
SUCH AS LOW BALANCES,

BANKING & PAYMENTS
INTELLIGENCE

BANKING & PAYMENTS
INTELLIGENCE

OFFERINGS MUST
BE TAILORED TO
CUSTOMERS’ UNIQUE
SITUATIONS -BANKS
CANNOT HAVE A ONE-
SIZE-FITS-ALL
APPROACH.

PAYMENT DUE DATES, ETC.

EMPOWER CUSTOMERS
TO GAIN GREATER
CONTROL OF THEIR
FINANCIAL SITUATION -
TOOLS THAT HELP THEM
SPEND WITHIN THEIR
MEANS, CREATE BUDGETS,
AVOID FEES, UNDERSTAND
THEIR CREDIT SCORE

BANKING & PAYMENTS
INTELLIGENCE

BANKING & PAYMENTS
INTELLIGENCE

SOLIDIFY TRUST WITH
CREDIBLE AND
RESPONSIBLE DAY-TO-DAY
BANKING PRODUCTS -
CLEAR COMMUNICATION OF
FEES AND HOW TO AVOID
THEM, ATTRACTIVE CREDIT
OPTIONS AND FAIR CREDIT
LIMITS, DIGITAL TOOLS THAT
ARE RELIABLE, HELPFUL
AND EASY-TO-USE

BANKING & PAYMENTS
INTELLIGENCE

J.D. POWER



social | insurance

INSURANCE INTELLIGENCE

In just one year of offering Auto Insurance,
14% of Lemonade renters bundled an
auto policy.

While the Industry Average is 71% among renters, maore
than 1in 10 of Lemonade renters trusted the new offering.

Source: J.D. Power 2022 U.S. Home Insurance Study

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY

rance_jd-power-insurance-syndicated-research-activity-6973929239280578560-gYwE/?utm_source=share&utm_medium=member_desktop

htpod Login J.D. Power North... Q) My Apps Dashboa.. [E Well Received De.. @ DICTIONARY OF C.. Keyboard shortcut... J.D. Power Ng

m Q Ssearch 0 2 ) = -] Q e B ;

Home My Jobs Messaging  Motifications  Mew Work

.. J4.D. Pawer Insurance Intelligence + Follow =«» Promoted -
2 Pows MM 376 followers .
mawes - ® EERN
What else did J.D. Power uncover about home and renters insurance ‘;& :
=
customers?
_D. Power Insurance United for Business Ready To Join A
Intelligence Subscribers will find out when they gain access to the J.D. Power 2022 U.S. Enhance vour travel Board?
experience with perks, | Guar 100 Companies Are
37 followers Home Insurance Study results on Sept. 13

rewards, and savings. | Seeking Advisors On Qur

e — Platform. Join One
{_+ Follow ) If you're not yet a subscriber, contact us today for details > Today
https:/fhubs.|a/Q01IWgcx0
. Learn more Learn more
View full page
#JDPower #Homelnsurance #Rentersinsurance #Insurance #InsuranceCX
#insuranceBroker About Accessibility Help Center

Privacy & Terms ~  Ad Choices

sing  Business Services w
INSURANCE INTELLIGENCE Get the Linkedin app  More

Linked ([ Linkedin Corparation @ 2022

14% In just one year of offering Auto Insurance,
14% of Lemonade renters bundled an

l“ auta policy.

| While the Industry Average is 71% among renters, more
‘@' == than 1in 10 of Lemanade renters trusted the new offaring,

Vel D

Sowrw D v UE2 5 Home susmce Sty

J.D. Power Insurance Syndicated Research

hub jdpower.com

o 1 share

Reactions

(]

e - Y Like &) Comment ) Share <7 send

& add & comment 0@

J.D. POWER
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events | AFNY 2023 early assets

sponsorship brochure

'Y Automotive
WA Forum

APRIL 4 | NEW YORK

SPONSORSHIP
OPPORTUNITIES

NADA ,.p.POWER

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY

social email body image

SPEAKERS INCLUDE:

ﬁ ~g

IV Automotive
NM Forum

APRIL 41 NEW YORK

REGISTRATION

JEREMIE CLAUDIA ALLYSON ANGELA
' PAPIN MARQUEZ WITHERSPOON ZEPEDA
N O W O P E N CEO €00, Genesis Motor CMO CMO
L4 Nissan Motor Co. Ltd. North America Nissan Motor Co. Ltd. Hyundai Motor America

RSVP NOW >

NADA ,D.POWER Git

REGISTER NOW >

e-header

IV Automotive
NM Forum

APRIL 41 NEW YORK

REGISTRATION

IY3 Automotive
Forum

REGISTRATION
NOW OPEN!  _

NOW OPEN! SOm e e
NADA p POWER &
J.D. POWER
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events | AFNY 2023 website assets

home page header webpage headers

AGENDA

APRIL 4 | JAVITS CENTER, NEW YORK

REGISTER NOW >

INFORMATIVE. INSIGHTFUL. INVALUABLE

APRIL 4 | JAVITS CENTER, NEW YORK

REGISTER NOW > 2

NADA ,.p.POWER

FAQ

o W APRIL 4| JAVITS CENTER, NEW YORK

& @ @ ecoowm o
REGISTER NOW >

NADA ,p. POWER

page images

Hl\‘l‘]ﬂ 8:00am NETWORKING BREAKFAST & REGISTRATION
== JD.POWE;

AMPLIFY YOUR BRAND AT THE 2023 AFNY

OPENING KEYNOTE  9:15am 3 APRIL 4 | JAVITS CENTER, NEW YORK
1045am () AM NETWORKING BREAK
: NADA
MORNING SESSIONS RESUME ) 11:05 am o == JD.POWER

12:00 pm NETWORKING LUNCHEON

NEW YORK INTERNATIONAL AUTO SHOW PREVIEW 1:00 pm

REGISTRATION

“[The Forum is] a true knowledge transfer meeting 2156 @ PMNETWORKING BREAK o= PRIL 4 | JAVITS CENTER, NEW YORK

for industry leaders and key influencers”

- NEW YORK AUTO FORUM ATTENDEE

AFTERNOON SESSIONS RESUME 235pm

REGISTER NOW >

400pm @ NETWORKING RECEPTION NADA p. POWER

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY J. D. POWER



events | google ad campaign

il [N Automotive IXd Automotive

gs L\ Forum

-b':’_' APRIL 4 | NEW YORK NY Forum

s APRIL 4 | NEW YORK
2% LAST CHANCE

§i TO REGISTER!

NADA JpD.POWER Giii

LAST CHANCE
TO REGISTER!

NADA ) p POWER s

RSVP NOW!

N [ futomotive | - ., LAST CHANCE
1 APRIL ?PU:PW YORK ) Rt TO REGISTER!

RSVP IS
NOwW!

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY

Y3 Automotive
Al Forum
APRIL 4§ NEW YORK

LAST
CHANCE
TO
REGISTER!

RSVP NOW!

J.D. POWER
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events | google ad campaign

I'Nd Automotive
N Forum

APRIL 4 | NEW YDRK

NADA

NADA ,.pD.POWER (HEE

INd Automotive

W\ Forum
APRIL 4 MEW YORK

NADA . p.POWER cg‘.f';

INd Automotive
A Forum

APRIL 4 1 NEW YORK

nnnnnnn

NADA ,p.POWER (i

REGISTRATION
NOW OPEN!

. Register before March 3rd

to save $200!

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY

REGISTRATION NOW OPEN!

Register before March 3rd to save $200!

SEE THE AGENDA!

Nz Automotive
N\ Forum

APRIL 4 | NEW YORK

uuuuuuu

NADA ,p.POWER i

SEE THE

- AGENDA!
_ C

I\ Automotive
WA\ Forum

APRIL 4 | NEW YORK

- SEE THE
. AGENDA!

J.D. POWER
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events | AFNY 22 e-headers, ads and social

e-headers

I'N;l Automotive
A Forum

APRIL-12 I NEW YORK

LAST CHANCE TO REGISTER!

NADA ;p. POWER

N Automotive

APRIL 12 NEW YORK

SAVE $200 ON
YOUR REGISTRATION ;,

= *offer only available for past Forum attendees

I\ Automotive
W\ Forum

APRIL 12 | NEW YORK

NADA ,p.POWER

SAVE THE DATE >

social

INd Automotive
\Md Forum

APRIL 12 | NEW YORK

THE MOST RELEVANT INDUSTRY
UPDATES FROM SOME OF THE M
RECOGNIZED AND RESPECTED
NAMES IN AUTOMOTIVE.

linkedin background

banner ads

65 Automotive Forum

APRIL 12 | NEW YORK

NADA .

NEW Yi
D. POWER

OST

REGISTER NOW >

post event landing page graphic

INd Automotive

APRIL 12 NEW YORK

INd Automotive
VA Forum

APRIL 12

REGISTER NOW ]

NEW YORK

NADA 5 p POWER

HOSTED BY

NADA

J.D. POWER

J.D. POWER



events | AFNY NY 2022 speaker deck samples

Few Customers Are Actually Doing More Than Searching Inventory Online Front-End Gross Is Only Slightly Lower for Digital Retail Customers
CONSUMERS COMPLETING PURCHASE STEPS ONLINE Retailer Front-End Gross
@ o St ey e
) Selected a Vehicle from Available Inventory !
Online o Agreed on Vehicle Purchase Price 5
puchase || @ Receves Velu for Traded i~
(5 Received Credt Approval m:ll,lnégmm ".‘:’m
O et P $1,516 $1,362
2% 7 Completed Purchase Paperwork
Digital Retail Customers are defined as those who selected inventory, agreed to price and received credit approval through a website
POP——————— -
i [ekantt BE SOCIAL! Make sure to include #NYAutoForum when you share Insights and phatos from the event [+ W BE SOCIAL! Make sure to include #NYAutoForum when you share Insights and phatos from the event

Many Consumers Say They Would Like to Buy Their Next Car Online

38% 43% 67% ’ 41%

38% of consumers 43% of current 67% of users said 41% of Cars.com's
expect or intend to and soon-to-be car they are willing to in-market audience
complete the entire shoppers intend 1o complete their is also looking to
car-buying process seek pre-approval paperwork online sell their used car
online online

Souee: Cara o Corteaser & Duder Trands Survay - Ducarrbar 2021

[rd o BE SOCIAL! Make sure to include #NYAutoForum when you share Insights and phatos from the event

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY J. D. PDWER 19




video storyboarding | midsize banking forum

LEVEL UP LEVEL UP your bank's

’TEVE{IJP your bank's
CUSTOMER EXPERIENCE

CUSTOMER EXPERIENCE

LEVEL UP

RN

MIDSIZE BANKING FORUM

Don't miss the opportunity Don't miss the opportunity Don't miss the opportunity
¢ EMERGING TRENDS ¢ EMERGING TRENDS EXCLUSIVE FORUM
RESHAPING BANKING today. RESHAPING BANKING today.
Plus, DOZENS OF NEW IDEAS Plus, DOZENS OF NEW IDEAS

CTIONABLE INSIGHTS. CTIONABLE INSIGHTS. ‘

EXCLUSIVE FORUM EXCLUSIVE FORUM USIVE FORUM Back and
or M b, for Mid anks Mick anks BETTER THAN EVER.
m

click to play

video production credit: Daniel Sharp, J.D. Power

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY
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infographics | data lifecycle roadmap

HOW J.D. POWER DATA FUELS THE VEHICLE LIFECYCLE

Leading the future of automotive through seamless data integration

NEW VEHICLE
MANUFACTURED
lrln-{Ehwulelud
HEWCPOVUSED
FHOPFPER RESEARCH DGITAL RETAILING
Frimary Products Uiidicad: Primary Products USiiad:
Ehromabata Calaleg hroma image Galary
o Dt Cartlnd irreaniory  Shroms Data Cariied Irmssisn
DERLER QUTRELCH Chramelils Landir Dask Chramelts Lender Daik

Prirary Predusct Uilzss:
iAok VK& Maodal Videos

©)

INSURANCE POLICY DETAINED
Primary Product Usiiced: @
ShdyPrice
AFTERMARKET
ACCESSORIES

SIONCOR

Data cycle repeats until the
vehicle's end of lifecycle

WVEHICLE FINANCING
Primary Prodect WHiliced:
ChrormeCals Lnder Dask

VEHICLE TOTALED /
PARTS SALES
Primary Product Used:
Chromelala VN Descripiom

‘@

VEHICLE TRADE-IN
Primary Product USiiced:
Eurralfala VI Ducrpiins MAINTERANCE & REPAIRS Primary Freducis Usiiosd:
Primary Proguct USlaad: 10. Power Vakoatins Servion
Faslou Eacharge Cbrorms Dt VK Dacecriplioss
s 3 O Power. Al Fighes Fasarssd CORFDENTIAL & PROPRIETARY J4.0. POWER

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY J. D. PDWER 21




infographics | seasonal stats

Studies Fielded » = Years of
& Awards Coveted P Awarding Excellence
in 9 Industries - Celebrated

5 M BN More Than 5,000,000

Consumers Surveyed Annually

concepts

d

Jo:
\ 7

15&5;3 E”;(;J L’ﬁ &) T @
9 || SM+|| 32 ' c

e Cel Studies Fielded More Than Years of Studies Fielded More Than Celebrated
& ed ,000,000 Consumers ding & Awards Coveted 5,000,000 Consumers Awarding Excellence & Awards Coveted 5,000,000 Consumers 32 years of Awarding
in 9 Industries Surveyed Annually Ex in 9 Industries Surveyed Annually Celebrated in 9 Industries Surveyed Annually Excellence

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY J. D. POWER 22




infographics | job change illustration — wealth management

— Onaverage, ) D Y@AFS and

millennials change

their jobs every 9 months

concepts

On average, millennials
change their jobs every

o 2years.. )y milonniat
RS AND dlaesthii (pﬁ | QA0 cirang their
nom S MONTHS. Mooy, M) ¢ 9 months (A= ™o svery

On average,

2 years:n: _ On average, 2 years.
amonths  "nhtn ©= 5 nonths

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY J. D. POWER 23




infographics | health, financial, and marketing insights

FOCUS, PLAN, EXECUTE
How Great Companies Mave The Customer Experience Needle

@ 3 @)

L BEST OPPORTUNITIES _EE OPERATING PLANS -m- SR REEEE
\J

Focus on what will move Develop and Deploy Initiatives Execute and track progress

the needle WHY? Determing root cause WILL Organizational buy-in

RAREISN he Tooln WHAT? | SKILL Training andtoals | o
IDENTIFY best opportunities Programs and process changes PROCESS

MAP to opportunities wa WHERE? WHEN? HOW? Frontline Measurament Srm—
AN go efter Attack plan and Reinforcament ;u-dll

PROGRAM SPECIFICS

BEST PRACTICE AUDIT PERFORMANCE REVIEW

CUSTOMER RESEARCH

Clients meet with their
J.D. Power team to review
their performance against
the criteria, receive
expert analysis and
recommendations, and
more.

J.D. Power reviews
documentation, demos
tools and platforms, and
hold stakeholder interviews
to verify adherence to
relevant operational best
practices.

J.D. Power collects voice-
of-the-customer data by
surveying customers about
the financial health support
received from the bank or
card issuer that is seeking
certification.

ROADMAP

Whether organizations qualify for Certification or are non-compliant, participating in this
program offers a prescribed roadmap of hits and misses based on established best practices
to improving and sustaining your financial health support strategy.

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY

Organizations that receive passing
scores for both program components
can leverage their components

can leverage their recognition for
internal and external recognition of
their performance can enter into a
licensing agreement with J.D. Power
to promote that they are certified for
outstanding customer satisfaction
with financial health support.

Details and Criteria:

health-support-certification

MARKETING
INSIGHTS

Get lessons from
the experts here

J.D. POWER
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human resources | kudos graphics

Congratulations!

We reached our
November-December

goal to donate
$5,000 to Doctors

Congratulations!

We reached our
September-October

goal to donate $5,000
to the International
Committee of the

Without Borders.

Red Cross.

concepts

] .
CONGRATULATIONS! | CONGRATULATIONS! M Congratulations! CONGRATULATIONS!
We reached our We reached our
’:1 Sonterhar-Detober S b Oy ] WE REACHED OUR SEPTEMBER- ‘g: ;Z?g!?:l'd-gz;ober
! goal to donate $5,000 6 denEE OCTOBER GOAL TO DONATE 02] to donate $5.000
\ ‘ to the International ss 000 $5,000 TO THE INTERNATIONAL ED the Internation'a[ M !
‘ Committee of the » COMMITTEE OF THE RED CROSS. Committee of the J
Red Cross. to the International Red Cross.
Committee of the Red Cross. |

J.D. POWER




brand licensing | social posts

MORTGAGE SERVICER SATISFACTION STUDY

Awards Announced

IN LESS THAN

ONE WEEK!

© 2023 J.D. Power. All Rights Reserved. CONFIDENTIAL & PROPRIETARY

Mortgage Servicer
Satisfaction Study
Awards Announced in
LESS THAN ONE WEEK!

LEARN MORE >

J.D. POWER

J.D. POWER

2023 U.S. WIRELESS
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